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In the energy shortage, high carbon emissions and urban air pollution, such as 
multiple pressures of China's automobile industry as a pillar industry will bear the brunt, 
began to enter the third change its power system, a pure electric car industry came into 
being . Pure electric cars are a new industry, the industrial system architecture with 
traditional vehicles starker, causing pure electric car user habits, different consumer costs 
and stakeholder structure and profit sources. Pure electric vehicles have high cost, 
inconvenient, poor battery life, battery easy maintenance shortcomings, to achieve the 
promotion of pure electric vehicle industry in the current level of technology is a very 
difficult thing. Based on the study at home and abroad on the basis of the current business 
model of pure electric vehicle research results, based on the current development of pure 
electric car business model in Xiamen research, summarize its successful development 
model, which summarizes economic development of pure electric vehicles and social 
benefits. To draw on existing experience, combined with realistic basis in Xiamen, 
Xiamen City building for a pure electric vehicle development business model. 
This article contains a total of six chapters, each chapter contents are as follows: The 
first chapter is the introduction, the second chapter is the basic theory, and theoretical 
framework for pure electric car business model system was elaborated. The third chapter 
is the status quo with regard to pure electric vehicle industry business model analysis. The 
fourth chapter is currently in Xiamen pure electric car business model analysis, the 
business model of the theory, and other related concepts in Xiamen pure electric car 
business model to analyze current business model describes the current situation, 
problems and adaptability and so on. The fifth chapter is to explore the city of Xiamen, a 
pure electric car business model, and Chapter VI Conclusion. 
Finally, based on the study of pure electric taxi, suggestions on Xiamen city electric 
car business model are proposed. Pure electric car business model analysis as the purpose, 















different operating modes, and thus the formation of policy advice in Xiamen pure electric 
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